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Business Network an essential read for small business owners
published by the Federation of Small Businesses

Business Network, official national magazine of the Federation of Small 
Businesses, is mailed direct to each of the 195,333+ members of the Federation 
and carries the highest ABC audited circulation in the business to business 
publishing sector.

For companies looking to promote their services to the UK small/medium 
businesses there is no better medium to carry your advertising message, as 
the magazine is posted direct to the named member of the FSB ensuring your 
advertising message is seen first and foremost by the owner and therefore decision 
maker of that business. 

Business Network contains vital business information, FSB news and topical 
features such as: IT, finance, healthcare, security and business management. It is a 
must read for its dedicated audience who rely heavily on its content as a reference 
source for suppliers of services and products. It is also considered one of the many 
benefits of joining the FSB.
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The rise in VAT at the start of the year has only served to
compound this with small business owners worried that customers
are going to stay away as this, coupled with an increase in fuel
duty, utilities bills and public sector cuts start to bite.

Increasing VAT to 20 per cent has hit small businesses hard,
with many worried that they will lose custom as a result, or have
to absorb the increase at whatever cost to remain competitive. It is
vital that the increase is reviewed once the deficit has been
significantly reduced.

One FSB member in the retail sector has seen their suppliers
attributing a five to 10 per cent price increase to the VAT rise in
order to protect their margins. Another in the hotel industry has
found that with the availability of online comparisons, a price
difference of £3-4 can make the difference between a booking
and an empty room. They believe that they cannot pass on the
price increase to their customers and will have to suffer the loss of
revenue.

The Government should consider more targeted VAT cuts to
stimulate growth. When the Belgian Government cut VAT on
construction it saw an increase both in turnover and employment.
The French economy benefited from the creation of some 53,000
new jobs in construction and seven per cent growth in turnover to
the tune of €2 billion. In Italy 35,000 enterprises emerged from
the informal economy and started paying VAT for the first time. It
is time that we do the same in the UK.  

And, with unemployment so high, job creation is key in kick-
starting meaningful economic growth. Over the last decade small
firms have been responsible for more than 80 per cent of new
jobs in the private sector.  They can and will do this again – but
only if the conditions are right.

While it will be existing businesses that can generate
employment, there is also an opportunity for Government to
boost entrepreneurship and turn the high levels of people
unemployed into an opportunity. 

The introduction of the New Enterprise Allowance is a welcome
step and something the FSB has called for since the credit crunch
and subsequent recession took hold. 

It is currently being piloted in Merseyside and will be rolled out
across the whole of the UK later this year. However, we are
concerned that at a time of mass unemployment it is only open to
people that have been claiming Job Seekers Allowance for six
months, which the FSB believes is too long a time to wait for
funding – it should be made available sooner for those people

The UK economy has been slowly easing out of
recession for 12 months now and with
forecasters predicting that 2011 will be another
year of lacklustre growth, the news looks bleak
and the recovery fragile.     

Job creation is key to kick-starting
meaningful UK economic growth

Increasing VAT to 20 per cent has hit

small businesses hard, with many

worried that they will lose custom as

a result
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Surrey and West Sussex

T HE year began with the excitement of

KickStart, one of our major regional

events, which aims to energise and

‘kickstart’ small businesses in the New Year,

writes Sue Wilkinson, Regional Organiser,

Surrey and NE Hants and Elizabeth Francis,

Regional Organiser, West Sussex. Over 140

members attended the
evening which was
interspersed withpresentations by inspirational

speakers, networking and,

from the feedback received, it

was a lot of fun. As we
approached the General
Election, hustings were our

main activity. Meetings were

held in the constituencies of

Woking, Guildford and
Crawley, the latter having the

second most marginal seat in the last

election in 2005. They provided excellent

opportunities for our members to meet with

their Prospective Parliamentary Candidates. 

May arrived and brought with it some

glorious summer sunshine and the first of our

County Shows. The FSB stand at the Surrey County Show in

Guildford attracted a stream of visitors. In

June we shared a stand with the East Sussex

Region at the South of England Show. 

Unfortunately, the sunshine had given way to

light showers but the weather improved before

our third and final show at Alton in North East

Hampshire. Overall, 143 leads were generated

and this helped to raise our profile and

increase membership, two of the top

objectives for the Region. 
To provide our businesses with a mid-year

boost, Reboot Kickstart was organised in

September. The event was a combination ofenlighteningspeakers andvibrantnetworkingand made for adynamiceveningenjoyed byover 90members. In October,we hosted, forthe second

year running, our flagship exhibition,

We Mean Business, at the Fairfield Halls,

Croydon. As well as the 89 exhibitors,

there were free seminars, workshops and one-

to-one networking sessions with experts from

a wide range of businesses.
Throughout the year our Branches have been

involved with many profile raising events such

as Microbiz in Horsham which gave the FSB a

lot of exposure to small and start-up

businesses. We have also manned stands at other

exhibitions including the Dorking Business

Show, Worthing Business 2 Business Exhibition

and HM Revenue and Customs Business

Advice Days. Our Branches have arranged a

variety of motivational presentations to help

members through an economically challenging

year on topics ranging from marketing on a

shoestring to how to do business with local

Councils. As for our lobbying and campaign work, we

have been liaising closely with our Councils

and MPs. Branch Officers and Committee

Members have held regular meetings to

discuss local, as well as national, issues. 

However, with the recent Government cuts,

some branches have lost a number of their

contacts in the Council. 
During 2011 they will be concentrating on

building new relationships while others will

focus on on-going dialogue to achieve

progress especially towards implementing the

Lobbying Plan mentioned below.

The West Sussex Policy Team has been

working hard on a Lobbying Plan for West

Sussex. A Focus Group meeting entitled

Improving Regulations Affecting SMEs has

been held facilitated by representatives from

the Better Regulation Executive, Department

for Business, Innovation and Skills. 

It was a great opportunity for our small

businesses, which are the heartbeat of the

economy, to get their voices heard by

Government. lDetails of all our events and campaign

work can be found on our website

www.fsb.org.uk/150

Seasons greetings to all our members 
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PITCH: Delegates at We
Mean Business. 
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Job creation is key to kick-starting
meaningful UK economic growth

that have a viable business idea and provide support and training
to make sure these businesses don’t fail.

The previous Enterprise Allowance Scheme in the early-90s
generated some 36,000 new companies and 10,000 additional
jobs with a number of today’s small businesses having their roots
in the scheme. The businesses which were set up under this
scheme had a 74 per cent survival rate after the first 18 months of
trading and so it is clear that such a scheme, as long as it provides
support and training, will help to create long lasting businesses.

The Government has also said that it will set up a network of
mentors – also something the FSB has called for. A national
mentoring scheme will help start-up businesses to flourish and
there are many volunteer schemes already running in local
communities. Mentoring allows a start-up to get to grips with the
complex issues of small business management and will give
them the skills they need to properly run their firm. 

The UK’s 4.8 million small businesses have had a tough time
over the course of the recession as well as the early part of the
recovery. The Government is looking to the private sector to help
strengthen the economy and put the UK onto more solid ground.
Businesses are ready and willing to do this, but they can’t grow,
and pick up the slack left by the public sector cuts by themselves
when many are still just trying to survive. 

Small businesses understand the reasons why the Government
has had to implement difficult policies to steer a steady course
back to recovery, and they are ready to help deliver economic
growth. But, in order to do this, they need to see that the
Government is ready and willing to step-up to help harness their
full potential, so that the UK’s largest employer and beating heart
of local communities can do their bit to help to stimulate the UK
economy back to recovery. 

The UK’s 4.8 million small businesses

have had a tough time over the course

of the recession as well as the early

part of recovery 
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Business Network news

FSB insurance chief urges members to check their flood insurance now to save grief later

Don’t wait till flood water is ankle deep 

RemembeR, it isn’t
only during the winter
that floods occur.

Cast your mind back to
2004 and the Cornish
village of Boscastle.

A major rescue operation
was mounted after flash
floods devastated the
coastal village. Heavy
storms caused 6cm (2ins)
of rain to fall in two hours.

Seven rescue helicopters
were scrambled to winch
people stranded on
rooftops and in cars to
safety. Rescue workers

described the situation as
horrendous as buildings
and cars were washed into
the sea, and up to 1,000
people were evacuated. 

The incident happened
in August 2004 so beware.
Now is the time to start
planning, not waiting until
the Environment Agency
has issued a flood
warning, writes Tim
Garland (pictured), an
FSB Insurance Service
business continuity
consultant.

Being able to cope with
a flood is crucial. You need
to know who to go to for
help, what to do to reduce
the effect and knowing
how to start putting your
business back together.

This is basic business
continuity planning all of
which should be
documented to make
recovery easier for you,
the loss adjuster, your
broker and your insurance
company.

Flooding damages the
structure of a property,
the fixtures and fittings in
it and also personal
possessions. Chances are
that if the floods come
you’ll not have time to
move your stock to a safer
place.

In the event of an
unexpected flood, your
first step should always be
to contact your insurance
broker.

Advise them what has

happened and get their
instructions as to how you
are to proceed. 

You also need to source
the correct level of
insurance cover in place
prior to the incident. It is
too late once your
property is under water.

If the bulk of your
trading is done over the
Festive period then this
should be reflected in your
business interruption
insurance.

Otherwise, the insurers
may not take the
increased revenue trend
into account when looking
at the claim.

Plan ahead, even if the
sun is currently shining
down on your property.

Planning
ahead is
so crucial

FSB member one of only five people in Britain honoured in the war against rogue traders

Hero Charles earns top trading accolade

CHARLES Goodall has won
a major award after
helping combat rogue
traders and protecting
legitimate businesses by
working closely with
trading standards.

Mr Goodall, who is Vice-
Chairman of the Angus
and Dundee Branch of the
FSB, has used his
knowledge to input a small
business perspective into
the Angus Reputable

Trader Scheme (ARTS),
including a Code of
Practice on Age Restricted
Products and an
Adjudication Scheme for
Civil Complaints.

The scheme gives
customers more
confidence in finding bona
fide businesses as the
traders involved have all
been checked by trading
standards. 

His nomination for a

Trading Standards
Institute (TSI) Hero Award
recognises the time he
puts in to help businesses
and trading standards to
work together.

Brian Smith, TSI’s crime
and disorder lead officer,
said: “Charles has shown
a level of interest that has
gone well beyond usual
expectations. He has given
his own time to make a
positive contribution.”

Couple win
three top

shop titles

FSB members Dennis
and Linda Williams run
Scotland’s top local
shop.

The couple, who own
the Broadway
Convenience Store in
Edinburgh, won the
Scottish Local Retailer of
the Year title.

They also collected the
Confectionery Retailer of
the Year Award and
Community Involvement
Retailer titles.

The major award
recognises the role their
shop has played in the
Oxgangs community for
over 25 years. 

It was hailed as a
fantastic example of
what is possible with
hard work, talent and
commitment.

Linda said: “We have
Tesco, Morrisons and
Asda on our doorstep so
we must be doing
something right. To get
the accolade for the
whole of Scotland is
incredible.” 

Gordon Henderson, the
FSB’s East of Scotland
Regional Organiser, said:
“This is a fantastic
example of what can be
achieved in the face of
stiff competition.”

Scottish Local Retailer
editor Antony Begley
said: “A fantastic store, a
fantastic story and a
thoroughly deserved
award.”
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WATER WOE: Summer floods 
in Worcester during 2007

RECOGNITION: Charles (left) with Trading 
Standards Institute chairman David Sanders
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FSB National Conference 2012
The FSB is holding its 2012 National Conference in Scarborough from March 22 to 24. 
This issue will contain valuable information about the event and the personalities involved 
from the worlds of politics, business and sport.  
 
Improve your cash flow
Being written jointly by The Institute of Credit Management and the Credit Services 
Association, this feature will give essential tips for SMEs to enhance their cash flow at this 
crucial economic time. Credit insurance, factoring, working with collection agencies and 
payment terms will all be discussed. 
 
If you are a company that offers services and products to small/medium businesses to 
improve their cash flow then please contact Nicky on 01536 747333 or 
nicky@businessnetworkmagazine.com to discuss availability and rates for inclusion in 
this feature that will reach over 200,000 business owners.

			     Circulation	 Colour page rate   Cost Per Thousand

Management Today	   100,016	 £11,150                   £111.50
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