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FSB calls for Europe-wide ‘action not 
words’ to cut excessive regulations

W
ith Parliament back in 
session, we have once 
again been meeting 

many MPs such as Shadow 
Business Minister Gordon 
Banks and Shadow Energy 
Minister Luciana Berger.

We are the only business 
organisation to have been 
involved with the Postal 
Services Bill and we were 
quoted numerous times on 
the floor of the House while 
this was being debated. We 
are working with MPs on 
the Bill Committee to table 
amendments to the bill to 
secure the universal service 
obligation. 

As well as working on 
Government bills, we are also 
considering the impact of 
several private members bills 
including the Secured Lending 
Reform Bill tabled by George 
Eustice MP and Chris White’s 
Bill on Public Services and 
Social Enterprises, which we 
are working on amending. 

It is extremely timely that 
the first meeting we have 
organised for the All Party 
Parliamentary Small Business 
Group will be focused on 
‘Energising Local Economies’ 
and will specifically 
consider Local Enterprise 
Partnerships and the small 
business community’s place 
in the ‘Big Society’. We have 
secured high-profile speakers 
including the Secretary of 
State for Communities and 
Local Government, Eric Pickles 
MP, and the Chair of the Local 
Government Association, 
Baroness Margaret Eaton. 

T
he FSB has joined forces 
with the European Small 
Business Alliance to launch 

a written declaration to the 
European Parliament that calls 
for a halt to excessive regulations 
affecting small firms.

The written declaration already 
has support from MEPs across 
the political spectrum and if a 
majority (378) signs up, it will be 
forwarded to the President of the 
European Parliament who will 
announce it in Plenary. 

The overall cost to business 
of EU regulation is a staggering 
£106billion a year or 3.5 per 
cent of the EU’s annual GDP. In 
2007, the European Commission 
presented a far-reaching action 

F 
ollowing another tough year, the 
recruitment team has continued 
to bring tens of thousands of new 

members on board. The first nine months of 
2010 saw nearly 28,000 new members sign 
up with the top four (out of 120) recruiters 
shown to the right.

“The top four are the shining examples 
in the recruitment team, but it is a 
position open to all our recruiters,” says 
Recruitment Chairman Colin Stratton.

Don’t forget to tell your associates about 
the Federation – honest, word-of-mouth 
recommendations about the FSB is the best 
way to encourage them to join. 

top recruiters bring in 
thousanDs of new members
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plan to 
slash 
red tape by a 
quarter by 2012. 

But despite the support of 
the Commission, Parliament 
and Council, very few of 
these proposals have been 
implemented and the EU has 
continued to legislate.

“We want action, not words 
from MEPs and Commission 
officials,” said FSB National 
Chairman John Walker. “It is 
no good Europe talking a good 
game if it fails to deliver. In the 
EU, 1.7 million businesses fail 
every year and over half these 
firms cite regulatory burden as a 
significant factor.”

“It is no good 
Europe talking 
a good game if it 
fails to deliver”

Red tape cost to EU businesses is £106billion per year 

First nine months of 2010 sees 27,878 businesses join the FSB

1.  Alan Hughes, 
lancashire

2.  Ted Wigzell,  
london,  

3.  david Battrick  
gloucestershire

4.  Maree Atkinson, 
Hertfordshire

TOP FOUR

Action not words: liz lynne MEP

FLEXiBLE SOLUTiONS FOR ALL CARD 
PAYMENT PROCESSiNG OPTiONS

Streamline provides card payment solutions, safely,  
quickly and securely, for over 165,000 SME’s in the UK.

Why not give us a call to see how accepting  
card payments could benefit your business?

For discounted rates available exclusively to FSB members, call 0800 015 3301  
and speak with an advisor today.

Streamline is a service provided by WorldPay (UK) Limited on behalf of National Westminster Bank Plc. Registered in England No. 07316500. Registered Office: 55 Mansell Street, London E1 8AN. 
Authorised and regulated as a Payment Institution by the Financial Services Authority 530923.

National Westminster Bank Plc. Registered in England No. 929027. Registered Office: 135 Bishopsgate, London EC2M 3UR. Authorised and regulated by the Financial Services Authority 121878.
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We reserve the right to change products and prices at any time.  All offers subject 

to availability.  E & OE. Co Reg No. 5019218.  For full terms visit www.bigdug.co.uk.
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Now: 0845 966 6000
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Calls charged at a maximum of 
2p per minute from a BT landline

Carriage is per set, orders of multiple sets will incur an extra carriage charge. Please phone for full details or go online.

No
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No
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Together
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BAYS

*Excludes VAT & carriage. Excludes content of bins.

FREE Plastic Bin Kit 
worth £9.95. For every order 

over £50*

3
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SAVE
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GREAT FOR 
BUSINESS
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1780mm (height) x 
900mm (width) x 450mm 
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    3 Bays
    Without Boxes

    3 Bays
With 15 Boxes

Code Description Offer Price Offer Price Carriage Total Price
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A Great Way To Store All Those Bits & Pieces
As a special thank you for your order BiGDUG would like 
to offer you the opportunity to purchase a set of 15 smart, 
durable storage boxes for a discounted price of £40 exc VAT, £48 
inc VAT. A great way to make the most of your shelving bays.

• Clear polypropylene boxes   • Snap-fi t lids
• 24 litre capacity   • 2 fi t per shelf 

*Extra delivery charge to be incurred is £12 inc VAT.  
250mm (h) x 330mm (w) x 430mm (d).
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MEGA DEALS!!

Offer must 
end 09.03.11

Quote FV11 at time of order

While the country dusted itself  
 off after the severe weather, the 
New Year quickly ushered in new challenges

T
his year has not started 
on the easiest of footings. 
Only four days after Big 

Ben had chimed the New Year 
in, the country was hit with 
a rise in VAT to 20 per cent, 
coupled with record high fuel 
prices. All this came while the 
country’s small businesses 
were still sweeping up issues 
caused by the severe weather 
towards the end of 2010. 

While this year will of course 
be challenging and business 
already appears to be lacklustre, 
the 4.8 million small firms 
operating in the UK can take 
matters into their own hands to 
build a confident future.

One of the most important 
features of 2011 will be 
unemployment. With the public 
sector job cuts starting to bite, 
it is imperative that we do not 
go through a jobless recovery.  

Our ‘Voice of Small Business’ 
Index at Q4 shows that three 
quarters of small firms will 
not be taking on new members 
of staff over the next three 
months, and 27 per cent expect 
their business situation to 
worsen – hardly conducive to 
hiring more staff. 

At the FSB, we are doing all 
we can to lobby the Government 
to make it easier for you to take 
on new employees because 
small businesses are the 
country’s key employers.

The Government has made 
a start with the introduction 
of a National Insurance 
contributions holiday for start-

ups, but this initiative must 
be extended to existing firms 
across the whole of the UK.

The New Enterprise Allowance 
will provide a £2,000 grant to 
those that have been made 
unemployed and help create 
40,000 new firms. But budding 
entrepreneurs can only receive 
this benefit after six months, 
which is too long to wait – it 
must made be available earlier 
to those who have a viable 
business idea. 

FRONTLINE

“Three quarters 
of small firms 
will not be taking 
on new members 
of staff”

We also need to see targeted 
VAT cuts to stimulate growth. 
Decreasing VAT to five per 
cent for new builds in the 
construction sector will also 
help create jobs.

So yes, this year is going 
to be a challenging one and 
as National Chairman I am 
committed to doing all I can 
to make your lives easier. 
But these challenges provide 
opportunities and together we 
can turn things around. The 
year ahead need not look so 
bleak, but rather optimistic. 

Ó

John Walker,  
National Chairman

“Designs were soon 
spotted on stars 
including Rhianna  
and Pixie Geldof”

F
ashion label Liquorish has just joined the 
FSB following rapid success in the highly 
competitive fashion industry.

Launching with a Spring 2009 collection, 
Liquorish garments were snapped up by 
London’s young fashion crowd. And with a 
brand concept based on individuality with 
innovative and eye-catching detail, the label’s 
designs were soon spotted on stars including 
Rhianna, Alesha Dixon, Pixie Geldof, Daisy 
Lowe and Emma Bunton.

The vintage-inspired collections feature 
contemporary fits and cute exclusive prints. 
Styles include short and sassy sequined disco 
dresses, nautical stripes, directional denim, 
floral summer playsuits and edgy tailoring.

Those who watched the recent BBC TV 
series The Apprentice 2010 will have spotted 

C
hris Rundle, aged 16, 
has just joined the FSB 
to become the newest 

young business owner among 
the membership.

Mr Rundle, from Exmouth, 
started up his business, CRD 
Signs, in 2003 after gaining 
some inspiration from his 
school’s technology classes.

“I began my venture into 
business making vinyl stickers 
in school as part of technology 
classes,” said Mr Rundle, “I 
wanted the vinyl machine 
my school had but this one 
was too expensive so I had to 
convince my parents to help 
me invest in a better machine.”

Since then, the business 

T
he efforts of West Lothian-
based taxi firm Calder 
Cabs to address its carbon 

emissions have resulted in a 
series of accolades. 

Calder Cabs became the 
country’s first taxi firm to win 
licences to operate hybrid cars, 
with the fleet of six Toyota Prius 
hybrids expected to cut pollution 
and emissions significantly. 
Commercial Manager Maurice 
Taylor said: “In their first year, 
the cars have already eliminated 
15 tonnes of carbon from the 

atmosphere.”
The firm’s efforts 

have been 

rewarded with 
a listing on the 
Scottish Green List, 
a place on the Scottish 
Sustainable Development 
Forum and a runner-up 
spot in the Best Green 
Public Service or Public 
Sector Provision category in 
The Scottish Green Awards. 

Scottish ministers want all 
public sector vehicles to be 
electric or have low-carbon 
emissions by 2020, to help meet 
the country’s ambitious climate 
change targets. 

The firm’s directors, Colin 
Paton and Andrew Liddle, said: 
“We are pleased to be able to 
respond positively to calls from 
the Scottish Government for 
businesses to look at their 
carbon footprint and find ways 
to reduce this.” 

has grown to offer a range of 
signs, from car and van graphics, 
banners and flags to canvas 
prints and more for a range of 
local clients.

Celebrity fashion label joins FSB
Liquorish’s eye-catching designs attract attention of celebs

ScottiSh taxi firm buffS 
itS green credentialS

New member 
started 
business  
at 13

Chris Rundle

that the brand was featured in episode 
five, when the winning team sold Liquorish 
garments from Manchester’s Trafford Centre 
for one day only. 

“We’re a very small company and it has 
been great how it has all taken off in two 
years,” said Elif Heffernan, Liquorish’s 
Creative Director. “Appearing on The 
Apprentice at the end of 2010 was the cherry 
on top of a great year – some eight million 
people watched it.”
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FSB calls for Europe-wide ‘action not 
words’ to cut excessive regulations

W
ith Parliament back in 
session, we have once 
again been meeting 

many MPs such as Shadow 
Business Minister Gordon 
Banks and Shadow Energy 
Minister Luciana Berger.

We are the only business 
organisation to have been 
involved with the Postal 
Services Bill and we were 
quoted numerous times on 
the floor of the House while 
this was being debated. We 
are working with MPs on 
the Bill Committee to table 
amendments to the bill to 
secure the universal service 
obligation. 

As well as working on 
Government bills, we are also 
considering the impact of 
several private members bills 
including the Secured Lending 
Reform Bill tabled by George 
Eustice MP and Chris White’s 
Bill on Public Services and 
Social Enterprises, which we 
are working on amending. 

It is extremely timely that 
the first meeting we have 
organised for the All Party 
Parliamentary Small Business 
Group will be focused on 
‘Energising Local Economies’ 
and will specifically 
consider Local Enterprise 
Partnerships and the small 
business community’s place 
in the ‘Big Society’. We have 
secured high-profile speakers 
including the Secretary of 
State for Communities and 
Local Government, Eric Pickles 
MP, and the Chair of the Local 
Government Association, 
Baroness Margaret Eaton. 

T
he FSB has joined forces 
with the European Small 
Business Alliance to launch 

a written declaration to the 
European Parliament that calls 
for a halt to excessive regulations 
affecting small firms.

The written declaration already 
has support from MEPs across 
the political spectrum and if a 
majority (378) signs up, it will be 
forwarded to the President of the 
European Parliament who will 
announce it in Plenary. 

The overall cost to business 
of EU regulation is a staggering 
£106billion a year or 3.5 per 
cent of the EU’s annual GDP. In 
2007, the European Commission 
presented a far-reaching action 

F 
ollowing another tough year, the 
recruitment team has continued 
to bring tens of thousands of new 

members on board. The first nine months of 
2010 saw nearly 28,000 new members sign 
up with the top four (out of 120) recruiters 
shown to the right.

“The top four are the shining examples 
in the recruitment team, but it is a 
position open to all our recruiters,” says 
Recruitment Chairman Colin Stratton.

Don’t forget to tell your associates about 
the Federation – honest, word-of-mouth 
recommendations about the FSB is the best 
way to encourage them to join. 

top recruiters bring in 
thousanDs of new members
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plan to 
slash 
red tape by a 
quarter by 2012. 

But despite the support of 
the Commission, Parliament 
and Council, very few of 
these proposals have been 
implemented and the EU has 
continued to legislate.

“We want action, not words 
from MEPs and Commission 
officials,” said FSB National 
Chairman John Walker. “It is 
no good Europe talking a good 
game if it fails to deliver. In the 
EU, 1.7 million businesses fail 
every year and over half these 
firms cite regulatory burden as a 
significant factor.”

“It is no good 
Europe talking 
a good game if it 
fails to deliver”

Red tape cost to EU businesses is £106billion per year 

First nine months of 2010 sees 27,878 businesses join the FSB

1.  Alan Hughes, 
lancashire

2.  Ted Wigzell,  
london,  

3.  david Battrick  
gloucestershire

4.  Maree Atkinson, 
Hertfordshire

TOP FOUR

Action not words: liz lynne MEP

Willing and able

N ew Business Secretary Vince Cable is, by 

reputation, the most left-leaning Lib Dem 

member of the new coalition.

This may appear to augur less than 

well for Britain’s hard-pressed SMEs; but 

a chat and a cup of civil service tea with 

Cable on the saggy brown sofas in his 

office suggests that small businesses 

might just have a strong ally in the affable Yorkshireman. 

As First Voice entered Mr Cable’s corner office a short 

walk from the House of Commons, the last man out was, 

coincidentally, our last interview subject – TV Dragon James 

Caan (Enter the Dragon, June/July 2010) in a pin-striped 

suit and with a gaggle of lesser-known faces. 

“That was a really good session,” the Secretary of State for 

Business enthuses. He is almost star-struck – which is saying 

something since media favourite Cable is quite the celebrity 

himself. “They said the Government was doing the right thing, 

that we should be doing more of this, less of that, all of those 

issues. Yeah, he was good value, was James.”

Deeply serious acaDemic

Cable, 67, has the air of a much-loved headmaster, but is 

also a deeply serious academic economist. So what does 

he have to offer us? “If we’re going to get the recovery and 

growth we need, it’s going to come from the private sector,” 

he says. “We know from past experience that although the 

multinationals to some extent drive exports, employment 

depends on small companies. We’ve got hundreds of 

thousands of very good small companies in Britain, but they 

are going to have to grow rapidly in order to absorb people 

and keep the economy growing. If it doesn’t happen, the 

economic strategy simply won’t work.”

Small business is the hinge around which the whole of 

the government’s strategy revolves, according to Mr Cable. 

“The Treasury is in charge of economic strategy, but we 

are, you could say, the economic growth ministry. It’s not 

that I can pull a lever and make it happen – it’s companies 

that do that – but our agenda is to make sure there’s a 

business environment in which companies, particularly 

small businesses, can flourish,” he says.

“We’ve got hundreds of 

thousands of very good small 

companies in Britain”

As Treasury spokesman for the Lib Dems, Vince Cable 

won cross-party plaudits for his views on the state of the 

economy during the recession. Now his feet are firmly 

under the Business Minister’s desk, Jonathan Margolis 

finds out if he is a friend or foe to small businesses

First person
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slashing reD tape
One of the first issues that his ministry has promised to 

address, for example, is the bureaucracy that threatens to 

choke the very life out of small and micro businesses. 

“Red tape is something we’re very focused on,” he says. 

“I’ve been asked to chair a sub-committee of the Cabinet 

specifically on this issue of deregulation. We’re giving it very 

high priority; we had a meeting last week and sketched out 

how it’s going to work.
“Already, if any government department brings in a 

regulation, it’s got to take something out, and not just a 

nominal thing. You can’t just introduce some massive new 

regulation and then take out the 2006 Crayfish Order or 

something. It’s got to be of the same value, at the same cost 

to business. The coalition partners agreed on this and we’re 

now refining it, and it’s my job to deliver it.”

The new regime, the minister says, is already biting. “The 

Home Office was going to introduce complicated new rules 

about immigration from outside the EU, but because of this 

mechanism, people are now saying, ‘Well hold on, what 

about the cost to business and recruitment? Think again; 

bring this in a simpler way.’ There’s also an Equalities Bill 

in the pipeline, which sounds innocuous, but had lots of red 

tape and hundreds of pages of guidance when we first saw 

it. So that’s been sent back because we want something 

much simpler.“There are other commitments we inherited and which 

this government is willing to do, but it’s got to be done in 

a business-friendly way. I’m quite excited about it. I think 

governments in the past had these mantras about getting 

rid of red tape, and business tended to say, ‘Go and pull 

the other one, we’ve heard all this before.’ But I think we’re 

genuinely serious.”There are various other commitments that the coalition 

www.fsb.org.uk 
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The strength of First Voice as a title is reflected strongly in the chart below which compares the 
relative cost per thousand of advertising with other SME focused magazines.

This comparison is further enhanced by the fact that First Voice goes exclusively to the business 
owner and so the decision making process is short circuited.

Our members do not need budget approval from other Directors, nor do they have to write a 
proposal in the hope of making a future management meeting agenda, the buying decision rests 
with our members and the response to an advertisement in First Voice can be immediate.

			     Circulation	 Colour page rate   Cost Per Thousand

Management Today	   100,016	 £11,150                   £111.50

Business Voice	   26,000	 £4,200                     £161.54

Growing Business	   37,153	 £4,950                     £133.06

Real Business		    41,136	 £5,190                     £126.15

FIRST VOICE*	   196,159	 £4,500                     £22.72

COMPARISON

*these are the latest            figures as of June 2009
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Rate Card & 
Specifications

FULL COLOUR
DOUBLE PAGE SPREAD

FULL PAGE

HALF PAGE

QUARTER PAGE

INSERTS (up to 10gsm) Rate per 1,000  - Rates on request

RATE
£8,350

£4,500 

£2,750

£1,500

SPECS (height x width in mm)

Trim -	 297 x 210  (A4)
Bleed -	303 x 216

Trim -	 297 x 210  (A4)
Bleed -	303 x 216

H: 130 x 180
V: 264 x 88

130 x 88

All rates exclude VAT, 
which will be charged 
at the rate in force

(add 15% for prime 
positions - IFC & OBC)

FILE SPECIFICATIONS
To be supplied as high resolution press ready PDF, or 300dpi jpeg.

All fonts embedded and crop marks included for full page adverts.

Please supply as seperate 
pages with each having their 
own 3mm bleed all round

Mainline Media Ltd
The Barn, Oakley Hay Lodge Business Park, 

Great Oakley, Northants NN18 9AS
T: 01536 747333
F: 01536 746565

www.mainlinemedia.co.uk

CONTACTS:
Advertisement Sales: Nigel Stephens
nigel.stephens@mainlinemedia.co.uk

Advertisement Production: Craig Barber
craig.barber@mainlinemedia.co.uk

DEADLINES
ISSUE			   ADVERT	 INSERTS 	 PUBLICATION DATE

FEB/MAR 2011		  20 JAN 2012	 27 JAN 2012	 6 FEBRUARY 2012

APRIL/MAY 2011	 23 MAR 2012	 28 MAR 2012	 9 APRIL 2012

JUNE/JULY 2011	 18 MAY 2012	 23 MAY 2012	 4 JUNE 2012

AUG/SEPT 2011		 20 JULY 2012	 25 JULY 2012	 6 AUGUST 2012

OCT/NOV 2011		  21 SEPT 2012	 26 SEPT 2012	 8 OCTOBER 2012

DEC/JAN 2011/12	 23 NOV 2012	 28 NOV 2012	 10 DECEMBER 2012

http://www.fsb.org.uk/

